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A complete re-working of our Room 180/first floor corridor would provide a distinct Next-Gen/Student

Wing to the South Hills Campus, outfitted with a worship space, hangout areas, and

breakout/small group rooms. Advancing the student identity of this space, the Main Entrance/Door

1 & 2 areas of the South Hills Campus will be re-worked to include a Student Entrance as well as a

portico and expanded main entrance into the lobby. Additional improvements will be made to the

existing Room 210 for multi-purpose Next Gen use.

With the next generation quickly becoming an unreached people group (only 9% of Gen Z claims

to be an evangelical Christians*), we must NOW capture their attention and do whatever we can to

give them a sense of belonging at our church. We’ve outgrown our existing South Hills Next-Gen

gathering areas, and temporary relocations to adult-focused areas have communicated to them

“we don’t have space for you.”

We are one church in many locations with the same unifying mission to develop followers of Jesus

Christ. While we believe God has placed us in these communities and continues to enable us to

reach them with the Gospel, we are currently facing unique challenges or opportunities to

effectively minister in the context of each community we’ve been called to serve. We have

campuses needing upgrades to address challenges that give a poor first impression or create

barriers for engagement with the community - from space for parking, to aging restrooms, to our

need for spaces focused on next-gen, and new community initiatives.
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In order to extend the life of our over 155-year-old building, we must renovate our restrooms that
currently give a poor first impression to new guests, who research says, typically decide whether or not
they’re going to return to a church in the first 10 minutes. This funding would provide main restrooms
and children’s restrooms that are safe, convenient, and suitable to make for a more functional and
inviting church home.
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With half of the world’s population (3.8 billion and growing) active online and turning to Google for

answers to life’s questions*, we have a great opportunity to engage with our church family and

beyond right where they are through digital channels. We need to embrace this space in a new and

relevant way. There are many voices dominating digital ministry; as a strong Bible-teaching church

with a strong digital presence and audience already, we must capitalize on this by positioning

ourselves for the future of digital ministry which is only going to grow.

Investing in our digital efforts (content, equipment, personnel) will better enable us to connect with

and equip our church family throughout the week - whether they’re at home or on-the-go. We can

go beyond weekend services with deeper dives on sermon topics, equipping for current events

and issues of our day, family devotionals, and more - all with the aim to point our congregation and

others to Jesus Christ (John 17:17).

We have limited time during weekend services to go deep and wide on key topics in an

effort to equip our congregation, yet the church and world needs more equipped

believers and leaders. Although we have adult and student programming available

throughout the week, we’re still lacking in the area of supplemental events and digital

content to bring the entire church together around topics like leadership, marriage and

singleness, parenting, key cultural issues, etc.

As our church continues to grow, new and expanded digital offerings and

seminars/conferences around facing the issues of today with a biblical worldview will be

coming at a great time for needed spiritual and leadership development.
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We have been led by the Lord to establish partnerships with trusted global workers and
organizations all over the world to develop followers of Jesus Christ in the context of
deep, authentic, Christ-centered relationships; some of which include Word of Life
Panama, AIC Zion in the Mathare Slums of Kenya, Lion of Judah Wisdom School in
Kenya, Faith House in Thailand, along with many others. Over the last two decades, we
have seen the fruit of these global partnerships through countless testimonies of children
and families who were previously living in the darkness and desperation of extreme
poverty and are now growing in the light and hope of Jesus. It’s our desire to continue
backing these partnerships so that they thrive and are stronger than ever for the sake of
spreading of the gospel.

Right now, due to our global partners’ locations in low-income areas of the world, lack
of infrastructure and operating funds is an ongoing challenge. Through this campaign,
we plan to allocate funds to meet those operating needs in the coming years to better
position our global workers in their partnership with us to develop followers of Jesus
Christ around the world. It is our desire to invest $600,000 to strengthen and equip our
ministry partners with the required funding needed for the coming years.



As we strive together to raise $4M toward the objectives in this campaign, we trust that
God will move through His people, as He always has, to provide what is needed to
accomplish the vision He has given us. We encourage you to prayerfully consider how
God is calling you forward in generosity, and feel free to use the “my giving potential”
chart below as a tool simply to guide you in this process. We know that the prayers, gifts,
and works of many can make tremendous things possible!
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